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Abstract

Owing to promote the development of the green tourism of the Taiwan, the consumers have many
choicesto enjoy their foods in different theme restaurants. Unfortunately, it is frequently to find that the
phenomenon of foods wastes. This research was aimed to find the tendency of future development and
the performances of the government and restaurants policies based on the evaluated criteria of green
consumption concepts. The contexts of this research were focused on the following topics: The current
situations and future developments of the theme restaurants were studied and compared by the methods
of literature reviewed and focus group interviewed. The results could guide and provide to the

government and theme restaurants for future management.
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